






FREELANCING





Salaried Employment Self-Employment Ownership

Salary & Saving Investing & Growth Ownership

Service & Digital Product & E-commerce Franchise & Beyond





Common money 
mistakes in India

Difference between 
income, savings, 

and wealth

Infla�on and 
lifestyle infla�on

Se�ng short-term, 
medium-term, and 

long-term financial goals

Understanding 
your rela�onship 

with money

Basics of financial 
independence

The 50-30-20 rule 
and customized 

budge�ng methods

Effec�ve expense 
tracking systems

Emergency 
fund planning

Understanding 
salary structures

Smart and responsible 
use of credit cards

Health insurance 
planning: coverage amount 

and policy types

Term life 
insurance explained

Why tradi�onal 
insurance plans 

o�en underperform

Iden�fying and 
avoiding mis-selling 

prac�ces

Importance of 
financial protec�on

Insurance claim 
process awareness



Mutual funds: 
types, selec�on, 

and por�olio basics

SIP planning 
and the power 

of compounding

Stock market 
fundamentals with a 

long-term perspec�ve

Gold, Fixed 
Deposits, PPF and NPS

Overview of 
major asset classes

Risk vs return 
management

Salary-related 
tax deduc�ons 

and exemp�ons

Tax-saving 
investments 
(Sec�on 80C, 

80D, and others)

Capital 
gains basics

Common tax 
mistakes to avoid

Income tax 
fundamentals: old 
vs new tax regime

Importance of 
financial documenta�on 
and nominee planning

Understanding 
passive income 

concepts

Building a 
long-term 

wealth roadmap

Re�rement planning 
fundamentals

Financial 
independence strategies

Tracking net 
worth over �me

Crea�ng a personalized 
life�me financial plan







Founder Mindset Shift

Defining vision, mission, and long-term roadmap

Managing Growth Without Chaos

Common Scaling Mistakes In Indian Startups

DifferenceBetween Startup & a Scalable Business

Understanding True Product-market Fit

Customer Validation Frameworks

Pricing Strategies Designed For Scale

Unit Economics Fundamentals

Retention Vs Acquisition Strategies

ACQUISITIONRETENTION



Content-driven And Brand-led Growth

Paid Vs Organic Growth Strategies

Marketing Metrics, Analytics, And Roi

Performance Marketing Fundamentals

Growth Experiments And Scalable Funnels

Overview Of Automation Tools

Creating Standard Operating Procedures (sops)

Vendor Management And Supply Chain Scaling

Quality Control Systems

Process Documentation And Workflow Clarity

STANDARDIZATION

Building Leadership Layers And Management Structure

Hiring Strategies for Scale

Preventing Founder Burnout

Maintaining Company Culture During Growth

KPIs, Ownership, And Accountability Systems

ACCOUNTABILITY 

COMPANY CULTURE

Designing Sales Funnels & Pipelines

Lead Generation Systems

B2B vs B2C scaling strategies

Closing Frameworks and Sales Processes

Customer Lifetime Value (clv) Fundamentals

Profit Vs Growth Decision-making

Investor Readiness Fundamentals

Pitch Deck Structure And Key Elements

Cash Flow Management And Burn Rate Control



Role of SEBI, 
NSE, and BSE

Types of traders 
and investors

Market par�cipants 
and instruments

How the 
stock market 

actually works

Stock market 
myths vs reality

Market expansion strategies

Creating new revenue streams

Exit Options: Acquisition, Mergers, And Ipo Basics

Risk management frameworks

Building a 12–24 month scaling roadmap

LEGAL & COMPLIANCE GOVERNANCE



Market �mings and 
se�lement cycles

Corporate ac�ons: 
bonus, split, and 

dividends

Order types and 
trade execu�on

Cash market vs 
Futures & Op�ons 

(F&O)

Equity, deriva�ves, 
commodi�es, and 
currency markets

Major candles�ck 
pa�erns

Support and 
resistance concepts

Trend iden�fica�on 
and analysis

Prac�cal chart 
reading exercises

Price ac�on 
fundamentals

Volume 
analysis

 Reversal and 
con�nua�on chart 

pa�erns

Mul�-�meframe 
analysis

Trade entry, exit, 
and stop-loss 

planning

 Technical indicators 
(RSI, MACD, moving averages)

Stock selec�on 
methods

Sector and market 
strength analysis

Swing trading 
strategies

Risk–reward based 
trade setups

Live chart examples 
and case studies

Setup-based intraday
trading approach

Entry, stop-loss, 
and target frameworks

Capital alloca�on 
and risk limits

Intraday trading 
mindset and rules



Simple, hedged 
op�on strategies

Risk management 
in deriva�ves trading

Open interest 
analysis

Op�on chain 
reading

Futures and op�ons 
fundamentals

Fundamentals of 
fundamental analysis

Overview of 
financial statements

Mutual funds 
and SIP integra�on

Por�olio diversifica�on 
strategies

Long-term 
inves�ng philosophy

Risk-per-trade 
rules

Drawdown and 
capital protec�on 

management

Emo�onal 
control in trading

Building discipline 
and consistency

Posi�on sizing 
techniques

Record-keeping 
and documenta�on

Broker charges 
and hidden costs

Legal and 
Regula�on Awareness

Taxa�on on equity, 
intraday, and
 F&O trades

Backtes�ng 
fundamentals

Trade journaling and
 performance review

Strategy refinement 
and op�miza�on

Avoiding overtrading 
and impulsive decisions

Designing your own 
trading system



Live market analysis 
sessions

Trade planning 
and review 
workshops

Career opportuni�es in 
the stock market

Full-�me vs part-�me 
trading decisions

Crea�ng a long-term 
market roadmap



Proforma 
invoice

Commercial 
invoice and 
packing list

Bill of 
Lading / 

Airway Bill

Cer�ficate 
of Origin

Basics of 
export 

 contracts

Trade agreements and Free 
Trade Agreements (FTAs)

Roles of exporters, importers, 
and intermediaries

Func�ons of customs, DGFT, and 
trade bodies

Government policies and 
trade promo�on councils

IEC registra�on 
process

DGFT rules 
and compliance 

requirements

Overview of 
customs laws

 Foreign Trade 
Policy (FTP)







Understand the structure 
and func�oning of global 
trade and interna�onal 
business environments.

Iden�fy interna�onal trade 
opportuni�es and evaluate 
global markets, products, 
and countries.

Select and apply suitable 
export–import business 
models based on 
commercial objec�ves.

Prepare and manage 
export–import 
documenta�on accurately 
and professionally.

Comply with legal, regulatory, 
and policy requirements governing 
interna�onal trade.

Make informed decisions related 
to interna�onal logis�cs,
insurance, and supply chains.

Apply interna�onal trade 
finance concepts, payment 
mechanisms, and forex risk 
management. Develop interna�onal marke�ng, 

pricing, and buyer acquisi�on 
strategies.

Communicate 
effec�vely and 
professionally in 
cross-border business 
environments.

Iden�fy and mi�gate commercial, 
financial, poli�cal, and compliance 
risks in global trade.

Analyze real-world 
trade scenarios and 
apply prac�cal 
problem-solving skills.

Plan, establish, and scale an interna�onal 
business in a structured and compliant manner.
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E-commerce business models 
(D2C, marketplaces, B2B)

Overview of the Indian e-commerce 
ecosystem

Myths versus reali�es of online selling

Choosing the right e-commerce path

Introduc�on to e-commerce and 
how it works

Demand and compe��on analysis

Pricing strategy and margin calcula�on

Private label versus reselling models

Product valida�on methods

Structured product selec�on 
frameworks



Trading, sourcing, and distribu�on 
models

Brand name selec�on and basic 
intellectual property awareness

Vendor and supplier onboarding

Accoun�ng and record-keeping basics

Business structure fundamentals

Setup-based intraday trading approach

Catalog crea�on and keyword basics

Order processing and returns 
management

Marketplace policies and account safety

Seller account setup overview

Website setup overview 
(Shopify / WooCommerce)

Product pages and checkout flow 
fundamentals

Payment gateway and logis�cs 
integra�on

Conversion op�miza�on basics

D2C versus marketplace strategies

Social media marke�ng for e-commerce

Introduc�on to paid adver�sing concepts

Influencer and content marke�ng basics

Marke�ng budget planning and control

Overview of traffic sources

Inventory management 
systems

Packaging and shipping 
fundamentals

Order fulfillment 
work flows

Returns and refunds 
handling



Cash flow 
management

Marketplace fees 
and hidden costs

Risks of 
discoun�ng strategies

Cost structure and 
profit calcula�on

When and how to scale an e-commerce business

Mul�-channel selling strategies

Common e-commerce failures and how to 
avoid them

Risk management and compliance awareness

Automa�on fundamentals

Real-world e-commerce case studies

Common launch mistakes to avoid

Long-term growth and scaling roadmap

Career and business pathways in e-commerce

Step-by-step business launch checklist



UNDERSTANDING RISK, PATIENCE, AND TIME HORIZONS

Urban versus semi-urban market dynamics

Demand and supply fundamentals

Loca�on analysis principles

Real estate market cycles

Residen�al, commercial, and land asset classes

Under-construc�on versus ready-to-move proper�es

Rental yield versus capital apprecia�on

Property due diligence checklists

Iden�fying red flags in property transac�ons

Apartments, plots, villas, and commercial proper�es



Sale deed, agreement to sell, and property registra�on

Overview of RERA regula�ons

Encumbrances, approvals, and compliance checks

Common legal mistakes in property purchases

Basics of property �tle verifica�on

Interest rate types and EMI planning

Loan eligibility and documenta�on requirements

Overview of tax benefits on home loans

Debt and leverage management strategies

Home loan fundamentals

Tenant selec�on fundamentals

Overview of lease and rental agreements

Property maintenance and upkeep planning

Rental cash-flow management

Rental yield calcula�on methods

Taxa�on of rental income

Stamp duty and registra�on charges

Overview of GST impact on real estate

Basic tax planning principles

Capital gains taxa�on overview

Legal, regulatory, and construc�on risks

Risks of excessive leverage

Diversifica�on with other asset classes

Market and liquidity risks in real estate



Nomina�on versus wills

Family governance basics

Succession planning overview

Preven�ng family disputes through planning

Real estate as a genera�onal wealth asset

Buy versus rent analysis

Common mistakes to avoid

Crea�ng a personal real estate roadmap

Long-term vision and legacy planning

Real-life property case studies and scenarios









Speaking clearly 
and confidently

Basic public 
speaking 

techniques

Ac�ve 
listening 

skills

Common 
communica�on 

mistakes to avoid

Verbal and 
non-verbal 

communica�on

Basics of �me 
management

Email and phone 
communica�on 

e�que�e

Professional 
appearance 

and grooming

Workplace 
do’s and don’ts

Workplace behavior 
and ethics



° Course Dura�on: 1 year
° Level: Beginner to Intermediate
° Mode: Online 
° Cer�ficate: Yes

4. Digital Marketing Fundamentals

COURSE OVERVIEW

The Futures�ck Digital Marke�ng Program is designed to help learners understand the fundamentals of digital 
marke�ng, build prac�cal awareness, and develop entry-level skills required for internships, beginner freelancing, 
or further advanced learning.

Module 1: Digital Marke�ng Basics

•  Tradi�onal vs digital marke�ng

•  Overview of the digital marke�ng ecosystem

•  Career opportuni�es and learning roadmap

•  Common myths and beginner mistakes

•  What is digital marke�ng?

Module 3: Search & Content Marke�ng Basics

•  Keyword research and search intent basics

•  On-page SEO fundamentals

•  Content marke�ng basics

•  Introduc�on to blogs and websites

•  Introduc�on to SEO (Search Engine Op�miza�on)

Module 2: Social Media Marke�ng Fundamentals

•  Content types and pos�ng basics

• Business profile setup and op�miza�on

•  Engagement and audience growth fundamentals

•  Introduc�on to analy�cs

•  Overview of pla�orms (Instagram, Facebook, LinkedIn)



Module 4: Paid Ads & Prac�cal Exposure

•  Ad formats and campaign objec�ves

•  Budge�ng basics and adver�sing risks

•  Basics of tracking and performance metrics

•  Ethical marke�ng prac�ces and compliance

•  Introduc�on to Google Ads and Meta (Facebook/Instagram) Ads

Understand the basics of paid adver�sing (Google Ads & Meta Ads)

Understand how social media pla�orms work for marke�ng 
and growth

Gain clarity on SEO, keywords, and content strategy

Learn how to analyze basic performance metrics

Be prepared for internships, entry-level roles, or further 
advanced learning

Avoid common beginner mistakes in digital marke�ng

Develop a strong founda�on in digital marke�ng concepts


